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Abstract

The purpose of this research was to study the factors of motivation, writer, price and attitude
affecting the decision to purchase novel through the ReadAWrite application on the Facebook platform.
The population was consumers who were on the readAwrite by meb page on the Facebook platform with
78,000-page likes. Sample of the study were 200 consumers who are page members or have been
purchased novels through the ReadAWrite application. The study applied purposive judgmental method,
used online surveys to gather data. The data were analyzed by using Smart PLS technique for analyzing the
causal relationship model using the partial least squares structural equation model (PLS-SEM). The results
showed that attitude factors and motivation factors affected the consumer’s decision to purchase a novel
through the ReadAWrite application on the Facebook platform, while the writer factor and the price factor
did not affect the purchase decision of the novel through the ReadAWrite application on the Facebook

platform.

Keywords: Motivation, Writer, Price, Attitude, Purchase decision
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